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As we welcome
in the new year,
we also welcome
new
changes
that we hope will
improve
our
customer’s
banking
experience
here at Lakeview
Bank.

Well, the truth is that we listened to many
of you—customers and non-customers,
business owners, Baby Boomers, Gen
Xers, and Millennials—and concluded
that we could do better. We could make
it easier for you to find out about our
newest products like consumer mobile
deposit, person to person transfers, and
bank to bank transfers. We could make
our website more attractive and
personal by adding current photos of
our staff and our community. And we
could add a lot more tools to help you
improve your financial literacy, like how
to choose between an auto rebate or low
interest financing. Or personal debt
consolidation. Or any of a
myriad
of
mortgage
related questions you
might have. They can all
be found under our
Resources tab.

One of the changes we made is our
recently-launched website. In the works
for months, our new website is designed
to be easier to navigate, more
streamlined,
and
perhaps
most
importantly in today’s digital world,
mobile friendly! You’ll find the same
helpful information as in the past, and
more…plus in time we’ll be adding
videos and tutorials on pertinent topics
under the Resources tab.
If you are reading this, you
probably already noticed
Of course, a logical question is, “why are we have decided to start
you changing something that wasn’t publishing
a
quarterly
necessarily broken?” After all, our newsletter!
Lakeview has
website served us well for many years always
placed
a
big
and our customers have grown emphasis on our relationship
accustomed to its look and functionality. with our customers and
And change is hard!
community. Our hopes for
implementing this new
quarterly newsletter is to
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improve our relationship with you by
keeping you updated with Lakeview’s
latest news. Stay tuned for new
products,
Go
Local
Wednesday
opportunities, feature event details, and
financial literacy columns written by
staff. We hope this newsletter will give
you a better Look into Lakeview.
Sincerely,
Tom Mork
President & CEO
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Lakeview Bank created its Legacy Award to recognize and honor members of
our community who exhibit the core values embraced by Lakeview Bank.
Through their personal and professional lives, these people demonstrate
integrity, honesty, respect, service, attitude, and professionalism.
The Award recipients will be recognized at a special reception in their honor at
. Each recipient will be awarded $1,000 that
Lakeview Bank on
they can use to further their education or contribute to a charitable organization of
their choice. The award is granted to four individuals in the following categories:
● Alyssa Ettl Legacy Award (Lakeville High School Senior)
● High School Senior
● Business Owner or Manager
● Citizen/Volunteer
If you know someone in the above categories who exemplify our core values, we
want to hear about them! Fill out an online nomination form on our website or
stop by and fill out an application at the bank! All nominations must be
submitted by

Product Preview
.

●
q Enjoy the ease of depositing checks anywhere,
anytime from your camera enabled mobile device.
●
q Transfer money between your Lakeview Bank
accounts and your accounts at other U.S. Based
Financial Institutions.
●
q No cash on hand? Securely send money to
friends and family on the go. All you need is a
name and an email address!
Contact one of our personal bankers at 952.892.9700 to learn how you
can start using these convenient services!
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• #GoLocal
• #GoLocalHoliday
• #BankLocally

Go Local Wednesdays
Educator and author, Anna Lappe, once said, “Every time you spend money, you’re
casting a vote for the kind of world you want.” Lakeview Bank believes that
spending money at locally owned businesses will help our local economy and
community prosper. Statistics say that each dollar spent at independent businesses
returns three times more money to your local economy than one spent at a chain
store. With this in mind, we know the key to strengthen our community is to think
and spend locally.
Lakeview Bank is encouraging members of our community to “go
local” this year. As a local business ourselves, we have a
responsibility to give back to our community. That is why Lakeview
Bank will be initiating Go Local Wednesdays in 2016 as a way to
encourage local spending and show support for independently
owned businesses.
Every third Wednesday of the month, the Independent Community
Bankers of America (ICBA) hosts“Go Local Wednesday,” a day
where ICBA employees and community bankers nationwide will
shop at locally owned and operated businesses and restaurants.
To show support for entrepreneurs and small businesses year
round, staffers and community bankers will be encouraged to
share their experiences via the #GoLocal hashtag.
We hope the Go Local Wednesday initiative will help spread awareness
about the benefits of shopping locally and drive more business at these shops.
We invite you to join our “go local” efforts by participating in our upcoming Go Local
Wednesdays. Stay updated with our Go Local initiative on our Facebook and Twitter
pages. Also, join the nation-wide conversation at #GoLocal, #GoLocalHoliday, and
#BankLocally.

• January 20th
• February 17th
• March 16th
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The holidays are known to be a time full
of joy and celebration but for some it is a
time where they are barely making it by
and circumstances aren’t ideal.
Here at Lakeview, we always look for ways
to give back to our community, especially
during Christmas time. That is why, for
this holiday season, we decided to partner
with the 360 Communities Lewis House.
The Lewis House is a safe place where
women and children, who experience
sexual and domestic violence, can find
safety, support, and advocacy. Since
opening it’s doors in 1979, the Lewis
House has helped more than 78,000
residents. Each year they see over 3,000
women and children.
The Lewis House relies greatly on
donations to meet their residents’ needs
throughout the year and especially during
the holiday season so mothers and
children can experience the joy of opening
gifts on Christmas morning.

Motivated to help, the staff of Lakeview
managed to raise just under $500 to
purchase everything from pajamas,
slippers, makeup, toys, gift cards, and so
much
more!
Lakeview
Bank’s
Administrative and Marketing Assistant,
Tressa Isaacs, and Loan Administration
Assistant, Karen Petterson, made the
delivery which was complete with
homemade holiday treats, made by
Lakeview staff, and warm Caribou coffee.
“Because it’s all about community” is a
philosophy we take to heart at Lakeview
by living it out, not just during the
Christmas season but throughout the
calendar year. Why do we do this, you
ask? To put it simply, we value the
community in which we live and serve and
we feel a responsibility to give back in
order to benefit the lives of our neighbors.
If you are interested in learning more
about the Lewis House or ways how you
can give, please visit their website at:
https://www.360communities.org/violenc
e-prevention-intervention/lewis-house/

